Your all-in-one
marketing toolkit

This essential guide from Optimum Business is packed with timely tips,
helpful resources and actionable insights to help you:

+ Master marketing

+ Grow your small business
+ Reach more customers

+ Build lasting connections
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What’s inside?

Your journey to powerful marketing
and brand opportunity starts here.
By optimizing digital strategies,

you can boost business results.

Check out these tools, tips

and resources to help you work

smarter, not harder.

Your marketing toolbox

Links to free online resources that
jumpstart your marketing:

+ Communication and project management tools
+ CRM tools

+ Design tools

+ Email tools

+ Scheduling tools

+ Social media tools

+ Website tools

Your growth guide

Tips to build and amplify a standout brand online:
+ Branding 101 for small businesses
+ Actionable strategy and execution tips
+ Leveraging social platforms

+ Connecting through messaging and design

Your audience engine

Smart strategies to win more customers:
+ Targeted email campaigns that convert to sales
+ Fresh promotional ideas to engage
+ Tactics to attract new customers

+ Approaches that strengthen loyalty

Your tech stack

Choosing the right growth tools for
every stage of marketing:

+ Marketing tools
+ Campaign tools

+ Operations tools

Your security plan

Steps to protect your business as you scale:
+ Top online threats to avoid
+ Tips to stay safe as you grow
+ |T security resources that work

+ Tools to protect your business
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Your marketing toolbox

A brand is about more than a logo. It represents the vision and driving force behind everything

you do. It reflects the values you stand for, the experiences you deliver and the promises you

keep. It can draw in customers, inspire employees and set you apart. Use this guide to help your

business grow with purpose and impact.

Communication &
project management tools

Asana:
+ Track project progress and tasks
+ Collaborate with teams and set deadlines

-." Slack:
+ Organize team communication and chats
+ Share files and integrate with other tools

m Trello:

+ Manage workflows with boards and cards
+ Track tasks and ideas visually

CRM tools

Hubspot:
+ Gather feedback from customers or prospects
+ Run customer satisfaction or product surveys

Design tools

0 Canva:

+ Create social media graphics
+ Design flyers, presentations, and ads

@ Photopea:

+ Edit photos and graphics
+ Work with PSD (Photoshop) files and other formats

Scheduling tools

@ Calendly:

+ Book appointments without back-and-forth emails
+ Integrate with calendars and share booking links

Email tools

O EmailOctopus:

+ Send simple, cost-effective email campaigns
+ Manage contact lists

6 Mailchimp:
+ Send newsletters and campaigns
+ Automate follow-ups with basic automation features

4 Sender:

+ Create eye-catching email newsletters
+ Track email engagement and analytics

Social media tools

§ Buffer:
+ Plan and post content on social channels
+ Analyze which posts perform well

Website tools

| Google Analytics:
+ Measure website traffic and visitor behavior
+ Analyze marketing campaign performance

M Microsoft Clarity:
+ View heatmaps and user session recordings
+ |dentify where visitors click or get stuck on your site

L Semrush:
+ Check keyword rankings and competition
+ Audit website SEO and track improvements
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Your growth guide

To market smarter, you need the right tools. There are many free resources

available to help your small business stand out. We reviewed the top options to

bring you the best ways to jumpstart your marketing at no additional cost.

Branding 101 for small businesses

Start with these essentials to build a solid foundation for
your brand:

+ Define the values and mission that fuel your
business. Why does your company exist? Write
these down to guide decisions and consult them as
you build or refresh your branding.

+ Identify your target audience and customer
personas. Who do you want to serve, and what
do they value, need, and want? Make sure your
branding speaks directly to them in their preferred
tone and language.

+ Develop simple brand guidelines about logo
usage, fonts, color palette, imagery, etc. What does
your brand look and sound like? This ensures brand
consistency across channels.

+ Make sure your brand identity is visible. Are you
instantly recognizable? Apply it everywhere, from your
website and signage to your packaging and invoices.

+ Share your brand story. What makes your business,
its people and its offering unique and memorable?
Helping customers understand what you're all about
builds connection and trust.

Actionable strategy and execution tips
Use these tactics to turn your brand vision into everyday
actions and results:

+ Set measurable brand goals for awareness,
engagement, new followers, etc. How will you
define success? Choose specific metrics to track
and revisit regularly.

+ Compare your brand to the four pillars of brand
awareness: Differentiation, Relevance, Esteem, and
Knowledge. Where do you excel, and where do you
need to improve? This helps your brand stand out and
matter to your audience.

+ Study competitors in your space. What are their
strengths and weaknesses? Note what'’s working for
them and where you can do better.

+ Regularly review customer feedback and data.
What do customers love, and what makes them
hesitate? Use these insights to refine brand messaging
and actions.

+ Schedule periodic brand audits. Does every
customer touchpoint feel on brand? Adjust visuals,
messaging, processes and services as needed to keep
everything consistent.
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Your growth guide

Brands can be measured on four pillars of equity and momentum, according to the BAV Model.*

S n

Knowledge

Brand Strength

Brand Stature

* Differentiation measures the degree to which a brand is seen as different from others.

* Relevance measures the breadth of a brand’s appeal.

* Esteem measures how well the brand is regarded and respected.

* Knowledge measures how familiar and intimate consumers are with the brand.

Leveraging social platforms

Get the most from your social presence by making
strategic, consistent choices:

+ Pick platforms to prioritize based on your target
audience. Are your customers on Instagram (visual),
LinkedIn (professional), Meta/Facebook (community/
events), Threads, (short discussions), X/ Twitter (news/
conversation)? Go where your audience spends time.

+ Create different content types and formats to test
engagement. What gets people to stop and interact?
This can include images, short videos, how-tos,
behind-the-scenes stories, polls or Q&As.

+ Be consistent with posting. How often are you
showing up in your followers’ feeds? Post reqularly,
use the same logo and brand elements across
channels and develop a recognizable tone.

+ Don’t just post and leave—be responsive and
engage. How are you making your followers feel
heard and valued? Respond to comments, messages
and mentions to build loyalty and trust.

+ Track performance using analytics. What are your
top-performing posts? Use the built-in analytics tools
available in many platforms or use third-party tools.
Double down on what gets the best engagement.

Connecting through messaging and design

Make your brand stand out by combining strong visuals
and compelling words:

+ Develop a unique, authentic brand voice. How do you
want people to describe your business? Align your brand
voice with your audience (friendly, expert, witty, etc.)
and remain consistent everywhere.

+ Use clear, concise messaging. What is the one thing
you want customers to remember after reading?
Highlight your value and what makes you different.

+ Keep your brand’s visual style consistent. How does
your business look at every customer touchpoint? Use
your core colors, logo and imagery guidelines.

+ Make content scannable. How easy is it to grab key
takeaways fast? Use short headlines, numbered lists,
subheads, callouts and bullet points.

+ Experiment with design. What visual elements spark
interest and are frequently shared? Try GIFs, branded
photos, stats, infographics and user-generated content
to make your business memorable.

O R O ¢
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Your audience engine

To thrive, your business needs not only loyal fans but a steady stream of new customers.

Discover new ways to connect, engage with and retain your ideal customers at every

stage of the journey.

Targeted email campaigns that convert

Send the right message to the right people at the
right time:

+ Segment your audience for every campaign.
Who are you reaching and what do they care about?
Personalize messages to make every message
relevant by using their name, mentioning recent
activity and/or tailoring recommendations.

+ Keep email messages concise. What do you want
your customer to do or remember? Use clear CTAs
and simple layouts to encourage quick action.

+ Use A/B testing to see what resonates. \Which
subject lines, send times and offers get better results?
Experiment to find out and stick with what works.

+ Optimize send timing and frequency. When are
your customers most likely to engage? Test days and
times and adjust your send schedule as needed.

+ Track performance and results. Are your
campaigns hitting the mark? Review metrics like
open, click and conversion rates and use that data to
continually improve.

Fresh promotional ideas to engage

Spark attention and repeat business with
engaging promotions:

+ Play around with creative offers. \What inspires
action right now? Use urgency with offers like limited-
time deals or flash sales.

+ Host interactive activities like contests, polls
or challenges. How can you get—and keep—your
audience involved? Make engagement fun and
rewarding by giving away prizes, discounts or even
special recognition.

+ Feature customers in your promotions. Who are
your advocates? Turn them into brand champions by
showcasing their stories, photos and reviews.

+ Celebrate milestones and special dates.
How and when can you surprise and delight
your customers? Try special offers for
occasions like birthdays, anniversaries or local
community events.

+ Offer referral incentives for sharing. How do you
turn fans into active promoters? When they share
your message or bring you new business, reward

them with exclusive discounts or bonus perks.
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Your audience engine

Tactics to attract new customers

Expand your reach with practical moves to draw in
new business:

+ Partner with complementary businesses to offer
bundled offers or events. Where does your target
market already shop? Collaborate with those brands to
reach new prospects.

+ Attend or sponsor community events and fairs.
How can you get your business in front of fresh faces?
Put yourself where your audience gathers.

+ Invest in targeted digital ads with clear calls to
action. What will encourage first-time visits or sign-
ups? Keep offers simple and compelling.

+ Highlight online reviews and testimonials. Who's
recommending your business? Showcase positive
feedback to build trust with new prospects.

+ Offer a tempting intro deal or sample. What might
motivate someone to buy from you for the first time?
Give new customers a risk-free way to experience your
product or service.

Approaches that strengthen loyalty

Turn happy customers into repeat buyers and
brand advocates:

+ Set up a customer loyalty program. What can you
do to keep customers coming back? Offer redeemable
points, discounts or exclusive perks.

+ Personalize communication based on behavior.
How do you remind customers you value their business?
Mention their past purchases and offer deals on
products they love.

+ Offer early access to new products or sales. How do
you make valued customers feel like VIPs? Use previews
and sneak peeks to give them something special.

+ Show appreciation beyond transactions. \What
can you do to keep your business top of mind? Check
in with follow-ups, personalized thank-you emails or
surprise digital perks after they buy.

+ Share helpful, exclusive content between
purchases. What information can you share to keep
customers engaged? Send tips, event invites or
customer-only updates to keep relationships strong.
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Your tech stack

When the right digital tools are in place, every phase of your customer journey

stands to benefit. Choose systems that save time, make teamwork easier and help

you measure results so you can stay nimble and focused on driving growth.

Marketing tools

Reach more customers, track results and create
engaging content

HubSpot:
+ Automate email marketing, lead capture and follow-
upinone CRM

+ Track and nurture contacts, deals and campaigns
from a single dashboard

Robotic Marketer:
+ Generate custom marketing strategies that align
with your goals

+ Analyze competitors and uncover new campaign
ideas to streamline planning

& Salesforce:

+ Manage customer relationships, segment leads and
automate outreach

+ Measure and optimize marketing effectiveness with
reporting and analytics

< Semrush:

+ Research keywords, audit your site, and monitor
SEO

+ |dentify opportunities to improve your online
presence and content

*7 Wix:

+ Build professional websites and landing pages using
drag-and-drop templates

+ Integrate marketing features like blogs, SEO tools
and email campaigns into your website
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Your tech stack

Campaign tools

Stay organized, boost team collaboration and track the
impact of every campaign

> ActiveCampaign:
+ Automate email, SMS, and marketing workflows

for targeted campaigns

+ Segment contacts and use analytics to optimize
engagement

Airtable:
+ Track campaign assets with visual boards

ry

and tables

+ Collaboration on timelines, assets and approval

Operations tools

Simplify day-to-day processes, save time and keep
business processes running smoothly

. DocuSign:
+ Create paperless contracts and forms for

faster operations

+ Secure and legally collect e-signatures for
agreements, vendor onboarding or sales

Dropbox Business:
+ Store, share, and sync files securely across
all devices and team members

+ Collaborate on documents in real time
and manage user permissions for better
access control

S

ClickUp:
+ Centralize marketing project and campaign
management

+ Create reminders, assignments and integrations

Mailerlite:
+ Generate simple email automation and
landing pages

+ Set up drip campaigns, segmentation and stats
to refine results

Monday:
+ Track projects and campaigns visually on
shared dashboards

+ Assign tasks, set dependencies and manage
deadlines for every team member

QuickBooks:

+ Manage accounting, invoicing, payroll and
expenses

+ Generate custom reports for tax prep and
business strategy

Slack:

+ Centralize team messages and file sharing for
fast communication

+ Organize discussions into channels and enable
instant collaboration

Zapier:
+ Create quick and simple workflows

+ Automate tasks like syncing contacts between
apps and sending follow-up emails
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Your security plan

As you grow your brand online, protecting your business is essential to minimize disruption and risk.

SMB attacks and breaches are on the rise: A mid-year cybersecurity report from detection and response

platform Guardz indicates that incidents in the first half of 2025 nearly doubled compared to weekly

incidents from 2024. Having a strong security plan reduces your vulnerability, strengthens customer trust

and helps your team stay focused on growth.

Top online threats to small businesses

According to cybersecurity company Viking Cloud,
small businesses face an expanding set of common
cyber risks and disruptions to watch for:

+ WiFi or network disruptions that block access
to business tools and cut your team off from cloud
services and customer communication.

+ Phishing texts and emails that trick employees
into unintentionally revealing passwords, sensitive
customer data or financial information.

+ Fake social media accounts or website domains
that impersonate your brand and mislead customers in
an effort to capture data for theft or fraud.

+ Malware that infects devices or locks files to spy, steal
data or disrupt normal business operations.

+ Denial of service that floods your website with traffic
and makes online services unavailable to customers.

+ Deepfake attacks that mimic a real person’s voice
orimage to convince employees to authorize fake
payments or contracts.

+ Ransomware that encrypts your data and demands
payment to restore access.

|

Tips to keep your business safe as you
grow your digital marketing

Proven actions to defend your data, protect your
customers and ensure business continuity:

+ Conduct a cybersecurity risk assessment to
identify where your business is vulnerable and guide
your plan of action.

+ Segment WiFi networks and use strong encryption
to prevent network disruptions and unauthorized
access. This isolates sensitive data and stops attackers
from moving between devices.

+ Train every employee to spot phishing and social
engineering attempts through simulations and
awareness campaigns. Human error is the reason for
most breaches.

+ Enforce strong passwords and implement multi-
factor authentication on critical accounts. This
prevents attackers from gaining access to data, even if
a password is stolen.

+ Update software, cybersecurity tools and
operating systems with security patches to address
vulnerabilities. This reduces the risk of malware and
other attacks that exploit outdated systems.

+ Back up data regularly with secure, off-site backups
to recover quickly from ransomware or loss. This
helps operations continue, even if files are locked or
compromised.

+ Limit user access to only what's necessary; regularly
review permissions. This makes it harder for bad actors
to access or damage sensitive information.

+ Install DDoS protection through your website host
or security provider to keep your site accessible during
an attack. This prevents loss of sales and protects your
reputation if the site is targeted.
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Your security plan

Trusted IT security resources

Reliable, practical guidance to safeguard your business and ensure compliance:

GCA . GCA Cybersecurity Toolkit:
%ggﬁ:iiecu"ty + Step-by-step best practices and free tools to strengthen your security posture
+ Resources for email protection, DNS security, password management and risk assessments
S us.Small Business  U.S. Small Business Administration Cybersecurity Guide:
i | Administration + Plain-language resources and action checklists to build security policies
+ Guides forimplementing safeguards and responding to cybersecurity incidents
cveersecurry () CISA Cyber Guidance for Small Business:
& INFRASTRUCTURE . . L. . .
SECURITY AGENCY "ﬂm + Practical guidance, alerts, and training to keep your business ahead of emerging threats

+ Threat bulletins, security tips and basic education for your whole team

H NIST Small Business Cybersecurity Corner:
N + Frameworks, tips, and templates for compliance to prepare for audits

+ Downloadable guides for managing risk, recovering from attacks and meeting legal requirements

Tools to protect your business
) ,‘342" : Essential defenses that every SMB should have:

+ Antivirus/anti-malware software scans and blocks threats
in realtime. This stops viruses and malicious software before
they cause damage.

+ Password managers generate, store and autofill strong,
unigue passwords for every account. This prevents weak or
reused passwords from becoming easy targets.

+ Multi-factor authentication (MFA) apps require a
second step beyond passwords. This makes it harder for
cybercriminals to access your data.

+ Email security solutions help filter phishing, malware and
spam from inboxes. This reduces the chance of employees
clicking dangerous links or exposing sensitive information.

+ Backup and secure storage offerings automatically back
up data for fast recovery. This helps prevent loss of files,
customer info and financial data if systems are compromised.

Ask us about Secure Internet Plus for even more peace of mind.
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business

Ready to power
your growth?

Running and growing your small business requires the right tools,

safeguards, and expertise every step of the way.

The guidance and strategies presented in this toolkit will help you be

better prepared to seize new opportunities, stay secure, and confidently

chart your company’s next phase of growth through digital marketing.

Looking for support, answers, or
up-to-date solutions for connectivity,
collaboration, or security?

Optimum Business is your trusted partner.

Reach out to one of our specialists today.

866.209.1099
www.optimum.com/business

Chat with us online

Looking for advertising solutions?
Optimum Media can connect your local
businesses to its ideal customers through
targeted TV and digital advertising
solutions. We make it simple to reach the
right audience so you can grow your brand.

Reach out to one of our specialists today.

929.418.4190
optimum.media

Email us


https://www.optimum.com/business/
https://www.optimum.media/
mailto:sales@optimum.media

